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摘  要
         
         
        市场经济是以信用为基础的经济。信用作为企业和个人的“经济身份证
”，发挥着越来越重要的作用，信用等级的高低逐渐成为社会经济交往中的“通行
证”。在竞争激烈的行业里，如造纸、食品、纺织、医药、机械等，信用交易的应
用越来越广泛。而信用评估是为信用交易活动提供一种新的服务，是加强信用建设
的一项重要措施。
   近几年纸张行业产能过剩，供需严重失衡，市场竞争加剧，吨纸利润不断下降
，应收账款拖欠情况也渐成常态。行业内客户“失联”、“倒闭”的消息不绝于耳
，应收风险急剧增大。作为以纸张赊销贸易业务为主的Z公司，同样面临着信用风
险的巨大考验。本文以“客户评估系统在企业信用风险管理中的应用”作为研究主
题，通过深入了解行业特点及企业实际情况，以发散性的思维、专业的理论支持
，分析问题的深层原因，尝试建立信用评估模型工具，并进行实施运用，以解决公
司信用风险管理面临的棘手问题。
   笔者作为Z公司客户评估系统项目组的主要成员，全面参与了评估模型的搭建和
推广运用工作。客户评估系统由三个子模型构成，它们分别从赊销风险、履约诚信
、交易收益三个维度对客户进行全面的量化评价，重点考察客户的还款能力、还款
意愿及历史回报水平。模型的评估结果显示了一定的区分和预测能力，具有较高的
信度和效度。期望通过客户评估系统的设计和运用，降低赊销业务的信用风险，提
高决策的准确性；更好地引导业务员筛选客户，平衡好业务风险与收益；提升风控
水平和管理效率的同时，助推业务规模有效做大。
         
关键词：客户评估；信用风险；应收账款
厦
门
大
学
博
硕
士
论
文
摘
要
库
Abstract
         
         
       The market economy is based on the credit economy. As the "economic
identity card" of enterprises and individuals, credit is playing an increasingly
important role. The application of credit transactions is a growing preference in
fiercely competitive industries such as paper, food, textile, medicine, machinery,
etc. Credit evaluation is a new service for credit transaction activities, and it is an
important measure to strengthen the credit construction.
      In recent years, the paper industry has dealt with overcapacity, a serious
imbalance between supply and demand, market competition.Paper profits
continue to decline, and this situation has become the norm accounts receivable.
Industry customers often lose contact, and collapse of the news is heard, a sharp
increase in the risk of receivables. As the main business of the paper trading
business, Z is also facing a huge test of credit risk. This paper focuses on the
"application" customer evaluation system in the enterprise credit risk
management as the research subject.Through an in-depth understanding of
industry characteristics and the actual situation of the enterprise, this paper works
to support the divergent thinking, professional theory, and in-depth analysis of the
cause of the problem. This paper also includes efforts to establish a credit
evaluation model, and implementation, to solve the difficult problem facing the
company’s credit risk management.
      As the main member of Z company's customer evaluation system, the author
takes part in the construction and application of the evaluation model. The
customer evaluation system consists of three sub models, respectively, from the
three dimensions of credit risk: performance integrity, transaction income
customer quantity assessment, focusing on customer's repayment ability, and
willingness to repay historical returns. The results show that the model has a
certain degree of differentiation and prediction ability, and also has high reliability
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and validity. It is expected that through the design and application of the customer
evaluation system, the credit risk of the credit business will be reduced and the
accuracy of the decision can be improved, serving to better guide the salesperson
screening customers and balancing the business risks and benefits. The goal is to
enhance the level of risk control and management efficiency, while boosting the
business scale.
         
Keywords: customer evaluationcredit riskaccounts receivable
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